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Cliente: Revelwear
ee——

Re-branding

Tel: 55 1960 5292
Email: pm@tbestudio.com
Sitio web: tbestudio.com

Enfoques: Salud, estilo, fashion,
re-disefio de marca grafica, sistema
de identificacion visual, iconografia,
empaque, disefrio grafico, disefio
tripografico, comunicacion.



g exceptional work
or exceptional clients.

Ne can create great things

g fun in the process.
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Revelwear is a groundbreaking brand in the fashion and
wellness industry, providing diabetics with freedom and
discretion along with the luxury of being comfortable

and fashionable. You no longer have to choose health

The Brand

needs over style.

Th e M issio n To bring the brand into the 21st century with a cohesive,

memorable and powerful brand that reflects the
innovation, quality and style of Revelwear, while also
transmitting the message of freedom and wellbeing. We
wanted your customer to know that your products aren't

just products they need but they are styles they want.
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The Elements

Our goal was to
communicate a strong
solid brand with a
message. We want the
brand to be memorable

both in name and in look.

We achieved this by first combining
Revel Wear into one word, Revelwear.

This works to solidity the brand identity.

"Revelwear”

Next, we chose to connect to the heritage of the
Revelwear origins by integrating the bird in a much
more subtle yet striking way, alluding to the freedom

Revelwear provides diabetics.

v

Then we simplified the logo to make it more
friendly. A customized, bold and unified
typeface with both uppercase and lowercase

letters is both friendly and memorable.

And finally we chose the use of colors that represent
both lifestyle as well as innovation.
The blue tones speak to lifestyle and wellbeing.

The cherry red tones invoke innovation and technology.
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N7 The Brand

Innovative Heritage

Revelweq.

Friendly Solid
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Revelwed.
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N Version over white canvas

Revelwed
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Revelweq:
v .
N~ Version over red canvas

Revelwed:
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Revelwed

N Construction grid and safe area

d—»‘—ﬂx = Safe area
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N Minimum size

Minimum print size: 2.3x1.4 cms. |:

v. Minimum print size: 5.9x1.2 cms.
®

Minimum web size: 87x 53 px . .
Minimum web size: 223x45 px

. Revelwed
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N7 Primary color palette

Pantone 294 C #002e6d
Deep Sea
Fashion / Life & Sytle
O
\ 4 ,‘;
Technology / Innovation
Pantone 1787 C BESAS

ol=Ye
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Complementary color palette

Pantone Cool Gray 11 C
Orion Grey

Pantone Cool Gray 6 C
Heather Grey

Pantone 2945 C*
Usafa blue

*Only for use when the logo is

over red background
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N Fonts

Headline Typeface

Text for headers, titles and quotes.

Monserrat Semi Bold & Bold

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJLKMOPQRSTUWXYZ

1254567890

Publico Headline Light Italic

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJLKMOPQRSTUWXYZ

1234567890
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N Fonts

Support Typeface

Body and subtitle texts

Monserrat Light Monserrat Regular

abcdefghijklmnopgrstuvwxyz abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJLKMOPQRSTUWXYZ ABCDEFGHIJLKMOPQRSTUWXYZ
1234567890 1234567890

Monserrat Medium

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJLKMOPQRSTUWXYZ

1254567890
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Revelwed
~ | Copy

I S5/0p WOrrying

STAR

{
\
1

Usage

When designing marketing
campaigns, it is suggested to use
two levels of messaging in one
design, in order to transmit the
dual message of Revelwear, “we
are both a lifestyle product as well
as a wellness accesory”.

f
r

|
Create a clear differentiation |
between messages, by using
different fonts, colors and/or sizes

for each message.

LIVING

E.g. Stop Worrying - Start Living

Revelwe:
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Our

How the RevelWear Pocket Works

Our

allows you to slip your pump
directly into your clothing
discreetly.
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Brand Positioning / Social Media

~7~ Revelwear 4h

Today

I can do...

| am

N powerful

free

H olivemylife IS

Revelweo
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technology
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