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Cliente: Bart Street
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Disefio de marca grafica

Tel: 55 1960 5292
Email: pm@tbestudio.com
Sitio web: tbestudio.com
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Enfoques: Arte, street wear, urbano, fashion,
re-disenio de marca gréafica, etiqueta, disefio
grafico, lettering, grafiti, comunicacion,
Neoyorquino.




ow that together we can create great things

while still having fun in the process.
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Our mission was to take Bart Street to the next level, designing

a lifestyle brand which is compelling in its own right.

This was a unique challenge, how to give the brand a strong
independent personality while maintaining the flexibility and

adaptability to serve as a blank canvas for creators.

To achieve this, we knew, the logo needed a memorable element

that is as powerful and iconic as it is flexible and adaptable.
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BART'S MISSION IS TO BRING A LINE OF LIFESTYLE PRODUCTS ACCESSORIES AND CLOTHING TO MARKET FEATURINIG AUTHENTIC ARTISTS’ IMAGERY, VOICE AND MESSAGES

PRODUCT BRANDING WILL FEATURE INDEPENDENT CONTEMPORARY AVANT GARDE AND STREET ARTISTS FROM THE POP Ig% FLASH, GRAFFITI COMMUNITIES AND MORE
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The Bart Street font is based on

the NYC Subway font, giving this
DNA that the brand needs.
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MARE A DIFFERENGE



Pantone:
Yellow Street
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A tagline that invites you to be
disruptive, that challenges you

and provokes you to go further







[ Who said
art is only for
museums? |
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[ www.unenchantingatb&st.com ] [ www.ilikethiscauseimhigh.com ] [ www.founditonthewall.com ] [ www.iwasntready.com ] [ www.dinosaursdontexist.com ]
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[ www.iliketh [ www.founditonthewall.com ] [ www.iwasntready.com ] [ www.dinosaursdontexist.com ]
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'tBE. DISRUPTIVE

Thanks.




